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HOME ECONOMICS EXHIBITS 

FOR COUNTY AND COMMUNITY FAIRS 

By MABEL WILKERSON, ASSISTANT STATE LEADER) 

HOME ECONOMICS EXTENSION 

It is assumed that the exhibits in the department of Home Eco­
nomics at the county and community fairs are to be regarded as edu­
cational features. The purpose of exhibiting products of the home is 
to create, stimulate, and maintain a standard in those home-making ac­
tivities which the exhibits represent-a standard in the selection and 
preparation of foods, a standard in the selection, construction, and 
decoration of household linens and clothirig, and a standard in the 
sanitation and efficiency of equipment which may be made in the home. 
The Home Economics exhibit also provides an opportuity for 
displaying household furnishings, equipment, and labor-saving de­
vices obtained from commercial firms rather than from homes; there­
by bringing to the attention of the visitors the available material.in the 
market and aiding them in making a choice of equipment for the home. 
Also, thru the display of posters, panels, photographs, models, etc., 
much interest can be stimulated and information given regarding all 
subjects in which home-makers are directly interested. 
THREE TYPES OF EXHIBIT 
The chief function of a Home Economics exhibit is to interest 
and inform home-makers. In the creating of interest and the giving 
of information three distinct kinds of exhibits I may be used. 
First: The Contest, or Competitive, Exhibit. In this every 
interested woman in the community may have a share. Each brings 
to the fair for exhibit some product or products which she has made 
according to her best skill and knowledge. Usually the fair rules 
specify that the article shall have been made within the year's time. 
These articles are classified and judged according to an accepted score 
card based on a standard product. The articles are then displayed in 
proper groups according to their kind, with the one scoring the high­
est marked in a conspicuous way. Prizes are usually offered, bu,t 
whether a prize is given or not the article scoring the highest is t11arked 
with a blue ribbon and the one sconng the next highest with a red 
ribbon. I 
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In the competitive exhibit all grades of products may be exhibited,
ranging from Igood to very poor, as is evidenced from the score cards.
Presumably thru comparison of the score cards and of the products
themselves exhibitors and visitors are informed to a certain extent
of the 'qualities and appearance of a standard product, and this theo-
FIG. I.-A COMPETITIVE EXHIBIT: LOAVES OF BREAD CUT THRU THE CENTERAND SCORED FOR THE FOUR Q UALITIES: GENERAL ApPEARANCE, FLAVOR, LIGHTNESS,AND CRUMB. (See page 17 for copy of score card). 
retically should influence their future judgment However, those
who have made a point of observing the reaction of the visitors when
viewing the exhibits know that the inferior article does not always
teach the lesson of what not to do, nor does the standard product
always influence judgment or create a desire to seek the information
which would aid in making a standard product. A novel or unusual
design on a linen towel, for instance, even when very badly executed
lnd violating rules of design, may ar'Ouse m'Ore interest than the towel
decorated in accordance with accepted standards and receiving first
prize. For this reason the second type of exhibit, described below, is
thought by many to have more educational value. 
Second: The Standard Display Exhibit. In this kind of
exhibit only those articles are displayed which have standard qualities
to commend them. Seldom more than one of a kind is shown. For
inst<rnce, an electric washing machine may be borrowed from some home
or from s'Ome merchant simply for display purposes. Prizes are not
offered for these exhibits, neither are they scored. Therefore a judge
is not needed, as in the first type of exhibit, to pass judgment on the va­
rious articles after they are assembled; but a person qualified to judge
of the value 'Of these different articles is needed in the very beginning 
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to choose them for display. The good points which particularly recom­
mend the various articles should be pointed out to the VISItors. 
This may be done thru the use of placards, but better :· still by an ex­
plainer-someone who is competent to tell people of the efficiency, the 
points of value, and the cost of the particular thing. One great ad-:­
vantage in this type of exhibit is that pieces .of equipment, materials, 
arrangement of equipment not generally known in the community. 
FIG. 2-AN EXAMPLE OF THE STANDARD TYPE OF EXHIBIT: A DAy'S 

DIETARY FOR A CHILD OF FIVE 

Breakfast: 7 :30 A. M. Mid-Morning Lunch: 10,:30 A. M. 
Orange Glass of milk 
Oatmeal served with milk 3 crackers 
Glass of milk 
2 slices of toast and butter 
Dinner: 12 :30 P. M . Supper: 5 :30 P. M. 
Celery soup, crackers Baked potato
Spinach 2 slices bread and butter 
I slice bread and butter Prunes 
Baked custard Glass of milk 
can be brought to the attention of the visitors; and when only those 
articles of a right standard are shown, the prospective buyers and users 
of the articles are less l~kely to choose thos'e of an inferior grade. 
More than this, articles can be shown in relation to each other; as for ex­
ample, by the use of screens or partitions a space can be provided 
wherein all the equipment of a laundry may be displayed, properly 
and efficiently arranged, or a display of successful methods and equip­
ment for protecting woolen clothing against moths may be made. 
This type of exhibit presents the opportunity for giving more 
information than the first. While in the first the attempt is made, 
thru contrast and competition, to give information that will enable 
people to know a standard product and an incentive to produce one, 
in the second type of exhibit standard products exclusively make up 
the display and the giving of information proceeds from that point. 
In the first type of e'xhibit, for example, in the foods department, 
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[ A u g u s t ,  
e a c h  p a r t i c u l a r  f o o d  d i s p l a y e d  i s  a  u n i t  w i t h i n  i t s e l f ,  s h o w i n g  s o m e ­
t h i n g  o f  t h e  s e l e c t i o n  o f  m a t e r i a l s  a n d  t h e  p r e p a r a t i o n ,  n o  a t t e m p t  b e ­
i n g  m a d e  t o  t e a c h  f o o d  v a l u e s  o r  t o  s h o w  t h e  r e l a t i o n  ' 0 f  o n e  f o o d  t o  
a n o t h e r .  I n  t h e  s e c o n d  t y p e  t h e  f o o d s  d i s p l a y  w o u l d  s t a r t  w i t h  s t a n d ­
a r d  p r o d u c t s ,  a n d  w o u l d  s h o w  a  t a b l e  s e t  w i t h  t h r e e  w e l l - c h o s e n  
m e a l s - b r e a k f a s t ,  d i n n e r ,  a n d  s u p p e r - f o r  a  c h i l d  o f  f i v e ,  o r  
p e r h a p s  a  d i s p l a y  o f  p o t a t o e s  a t t r a c t i v e l y  p r e p a r e d  i n  t e n  d i f f e r e n t  
w a y s .  I n  a d d i t i o n  t o  t h e  i n f o r m a t i o n  S ' 0  s u p p l i e d ,  o t h e r  i n f o r m a t i o n  
c a n  b e  g i v e n  b y  p l a c a r d s  o r ,  p r e f e r a b l y ,  b y  a n  e x p l a i n e r  w h o  t a l k s  
w i t h  t h e  v i s i t o r s ,  g i v i n g  t h e m  f u r t h e r  i n f o r m a t i o n  c o n c e r n i n g  t h e  d i s ­
p l a y ,  s u c h  a s  r i g h t  f o o d s  f o r  a  c h i l d  . o f  f i v e ,  t h e  r i g h t  a m o u n t s  t o  p r o ­
v i d e ,  t h e  t i m e  o f  d a y (  w h e n  t h e  f o o d  s h o u l d  b e  s e r v e d ,  f O ' 0 d s  n e c e s s a r y  
t o  t h e  g r o w t h  o f  t h e  c h i l d ,  f o o d s  i n  r e l a t i o n  t o  e a c h  o t h e r ,  e t c .  
F o r  a  l o n g  t i m e  f o o d s  h a v e  b e e n  t h e  p r e d o m i n a n t  d i s p l a y  a t  f a i r s ,  
a n d  w h i l e  r i g h t  f o o d s  a r e  f u n d a m e n t a l  t o  t h e  w e l f a r e  a n d  h a p p i n e s s  o f  
t h e  f a m i l y ,  t h e r e  a r e  o t h e r  p h a s · e s  o f  h o m e - m a k i n g  w h i c h  d e s e r v e  m o r e  
c o n s i d e r a t i ' 0 n  t h a n  t h e y  a r e  n o w  r e c e i v i n g .  
A t  t h e  p r e s e n t  t i m e  t h e r e  i s  m u c h  d e m a n d  b y  h o m e - m a k e r s  f o r  
i n f o r m a t i o n  c o n c e r n i n g  t h e  f u r n i s h i n g  o f  t h e i r  h o m e s ,  a n d  s i n c e  t h e  
o p p o r t u n i t i e s  i n  t h e  s m a l l  t o w n s  a n d  r u r a l  c o m m u n i t i e s  a r e  d e c i d e d l y  
l i m i t e d  i n  t h i s  f i e l d ,  a  g o o d  d i s p l a y  i n  h ' 0 m e  f u r n i s h i n g s  a t  t h e  c o u n t y  
f a i r  w o u l d  p r o v e  o f  i n e s t i m a b l e  v a l u e .  S u c h  a  d i s p l a y  w o u l d  n a t ­
u r a l l y  f a l l  i n  t h e  s e c o n d ,  o r  s t a n d a r d ,  , e x h i b i t .  H o u s e h o l d  l i n e n s  c o u l d  
b e  d i s p l a y e d  a s  t h e y  w o u l d  a c t u a l l y  b e  u s e d ,  a n d  w o u l d  c r e a t e  m o r e  i n ­
t e r e s t  t h a n  t h e y  d o  i n  t h e  c o m p e t i t i v e  e x h i b i t s .  A l s o  b e t t e r  s t a n d ­
a r d s  c o u l d  b e  s e t  f o r  t h e  d e c o r a t i n g  o f  t h e s e  l i n e n s .  
T h i r d :  T h e  I n t e r p r e t i v e  E x h i b i t .  I n  t h i s  t y p e  o f  e x h i b i t  
c h a r t s ,  p o s t e r s ,  m a p s ,  p a n e l s ,  s k e t c h e s ,  a n d  p h o t o g r a p h s  a r e  u s e d  t o  
p r e s e n t  o r  i n t e r p r e t  f a c t s  a n d  i d e a s .  I n s t e a d  o f  d i s p l a y i n g  t h e  a c t u a l  
m a t e r i a l s  a n d  d e p e n d i n g  o n  s c o r e  c a r d s  o r  a n  e x p l a i n e r ,  o r  o n  t h e  
o b s e r v a t i ' 0 n  o f  t h e  d i s p l a y  i t s e l f  t o  g i v e  i n f o r m a t i o n ,  t h e  t h i r d  t y p e  
d e p e n d s  u p o n  t h e  u s e  o f  p r i n t e d  w o r d s ,  p i c t u r e s ,  o r  g r a p h s  t o  p r e ­
s e n t  o r  i n t e r p r e t  i n f o r m a t i o n .  T h e  g r e a t e s t  p o i n t  o f  d i f f e r e n c e ,  h o w ­
e v e r  b e t w e e n  t h i s  t y p e  o f  e x h i b i t  a n d  t h e  o t h e r  t w o  t y p e s  i s  t h a t  
t h e  e f f e c t  o f  r i g h t l y  a p p l y i n g  t h e  i n f o r m a t i o n  g a i n e d  t h r u  e x p e r i m e n t s ,  
r e s e a r c h ,  ' 0 r  g e n e r a l  o b s e r v a t i o n ,  o r  o f  w r o n g  p r a c t i c e s ,  p o o r  j u d g ­
m e n t ,  o r  i n a d e q u a t e  i n f ' 0 r m a t i o n ,  c a n  b e  s h o w n  i n  a  m a n n e r  t h a t  
n o t  o n l y  i s  e a s i l y  u n d e r s t o o d  b y  t h e  g e n e r a l  p u b l i c ,  b u t  t h a t  i m p r e s s e s  
i t s e l f  v i v i d l y  t h r u  t h e  s e n s e  o f  s i g h t .  E v e n  t h e  u n i m a g i n a t i v e  a r e  
i n f o r m e d ,  f o r  l i t t l e  i s  l e f t  f o r  t h e  i m a g i n a t i o n  t o  s u p p l y .  
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v MILK elVES ENERGY 
= 
= 
BALANCL YOUR MEALS ~ 
Tor llinnpr Lilt 
A: Dish from u,ch Cl".s VEGETABLEs= l1SSUE-B1..1LDLRS. . Supply sillt~. dIld acids 10 buill 
Me~t. fish. milk. "9Q.•. .ropese. bOlles dnd tlssues " . 
nuts. d.c..ied hC4ns and pea8 
HfAT and LNLRGY-Cil'VERS: Provlde iron.for the blood 
Potatoes. m~03rO'ru. rJ(:e.brea(!.~~:c, Help to overcome cO~lstipatlOn.
VlTA.\IINES•. CIlody-R"'luiotoro) . 

SpuUlCh.lettuce, oruoos. sq,I4Sh.a>kry. 
 Ev(-ry Dd)' . 
rAT A fRESH VEGETABLE 
"',m<1io<>s. green pc<I and .ooans. lnltl ITAT-PROVlDLRS. 
Bu11<'t. cream. f".1 . ~. oil . . 
Courtesy National Child Welfare Association 
FIG. 3.-PANELS WHICH ILLUSTRATE THE INTERPRETIVE TYPE OF 
EXHIBIT. THEY TELL THEIR OWN STORY 
For health information the ' third type of display is excellent. 
Posters showing the obnoxious habits of the house fly would influence 
far more people to adopt measures for their eradication than would 
dozens of homemade fly-trap entries in the competitive exhibits. One 
type of exhibit serves to bring out and emphasize the other types, and 
the committee responsible for exhibits is urged to make use of all 
three types, but particularly of the second and the third. 
Some very excellent material of the poster and panel type has 
been prepared by various organizations1 , such as the National Child 
Welfare Association, the State Department of Public Health, and 
the State University. These may be secured at small cost or as 
loan exhibits. 
ARRANGEMENT OF DISPLAYS 
At least fifty percent of the educational value of an exhibit de­
pends upon its arrangement, and for this reason time and thought 
must be given to this important part. Usually no consideration is 
given to the placing of the materials until they are assembled just 
before the opening of the fair; then insufficient time prevents the for­
mulating or the working out of a plan, and good results are left to 
chance. 
Plans for the arrangement of the exhibits both as separate dis­
lNational Child Welfare Association, 70 Fifth Avenue, New York. State 
Department of Public Health, Springfield, Ill. Home Economics Department, 
University of Illinois, Urbana. 
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[ A u g u s t ,  
p l a y s  a n d  a s  a  w h o l e  s h o u l d  b e g i n  a s  s o o n  a s  t h e i r  n a t u r e  a n d  s c o p e  
a r e  d e c i d e d  u p o n .  
A  f l o o r  p l a n  o f  t h e  e x h i b i t  r o o m  o r  h a l l ,  d r a w n  a c c u r a t e l y  t o  
m e a s u r e ,  w i t h  a l l  o p e n i n g s ,  s u c h  a s  w i n d o w s  a n d  d o o r s ,  i n d i c a t e d  
w i l l  p r o v e  m o s t  h e l p f u l .  O n  t h i s  p l a n  t h e  a m o u n t  o f  f l o o r  s p a c e  
w h i c h  w i l l  b e  a l l o t t e d  t o  e a c h  e x h i b i t  c a n  b e  s e t  o f f ,  a n d  t e n t a t i v e  
p l a n s  c a n  b e  m a d e  f o r  a c c o m m o d a t i n g  - t h e  t h r e e  t y p e s  o f  e x h i b i t  m a ­
t e r i a l .  
B e f o r e  p r o c e e d i n g  f u r t h e r  w i t h  p l a n s ,  i t  i s  t o  b e  r e m e m b e r e d  t h a t :  
1 .  E x h i b i t s  , s h o u l d  b e  s o  a r r a n g e d  t h a t  t h e r e  i s  a  o n e - w a y  l i n e  o f  t r a v e l .  
T h i s  d o e s  a w a y  w i t h  m u c h  c o n f u s i o n  a n d  c o n g e s t i o n  a n d  p r e v e n t s  v i s i t o r s  
f r o m  m i s s i n g  e x h i b i t s .  
2 .  E x h i b i t s  I S h o u l d  n o t  i b e  p l a c e d  n e a r  e n t r a n c e s  o r  e x i t s .  C a r e f u l  p l a n ­
n i n g  s h o u l d  b e  d o n e  s o  t h a t  c o n g e s t i o n  o r  c r o w d i n g  a t  t h e s e  p o i n t s  m a y  
b e  a v o i d e d .  
3 .  M a t e r i a l  s h o u l d  n o t  b e  c r o w d e d .  A  g e n e r o u s  u s e  o f  s p a c e  t o  s e p a r a t e  
u n i t s  o r  i d e a s  m e a n s  t h a t  v i s i t o r s  a c t u a l l y  s e e  m o r e ,  r e m e m b e r  m o r e ,  
a n d  a r e  l e s s  t i r e d .  
4 .  M a t e r i a l  i n  e a c h  e x h i b i t  g r o u p  s h o u l d  b e  s o  p l a c e d  t h a t  t h e r e  i s  a  
s t a r t i n g  p o i n t  a n d  a  l o g i c a l  - a r r a n g e m e n t  f o r  c a r r y i n g  t h e  i d e a  t o  a  c o n ­
c l u s i o n .  
5 .  E x h i b i t s  s h o u l d  b e  p l a c e d  o n  a  l e v e l  w i t h  t h e  , e y e  w h e n  p o s s i b l e  a n d  
n e v e r  l o w e r  t h a n  ~o i n c h e s  f r o m  t h e  f l o o r  n o r  h i g h e r  t h a n  s e v e n  f e e t .  
6 .  E x h i b i t s  s h o u l d  b e  s o  p l a c e d  t h a t  t h e y  a r e  n o t  c o n c e a l e d  b y  t h e  f r o n t  
r o w  o f  v i s i t o r s .  T h i s  c a n  b e  a c c o m p l i s h e d  m o s t  e f f e c t i v e l y  b y  p l a c i n g  
a  r a i l i n g  a  s h o r t  d i s t a n c e  i n  f r o n t  o f  t h e  d i s p l a y s ,  w h i c h  p r e v e n t s  p e o p l e  
f r o m  s t a n d i n g  c l o s e  t o  t h e  e x h i b i t s  a n d  t h e r e b y  c u t t i n g  o f f  t h e  v i e w  o f  
t h o s e  i m m e d i a t e l y  b e h i n d  t h e m .  
7 .  E v e r y  e x h i b i t  p r o f i t s  b y  a  p r o p e r  b a c k g r o u n d .  
8 .  W a l l  e x h i b i t s  s h o u l d  n o t  b e  p l a c e d  s o  t h a t  t h e y  a r e  p a r t i a l l y  c o n c e a l e d  
b y  t h e  t a b l e  e x h i b i t s .  
A r r a n g e m e n t  o f  C o m p e t i t i v e  E x h i b i t s  
1 .  E n t r i e s  w h i c h  h a v e  b e e n  d i s q u a l i f i e d  a n d  e n t r i e s  w h i c h  a r e  
n o t  i n c l u d e d  i n  t h e  p r e m i u m  l i s t s  s h o u l d  n o t  b e  d i s p l a y e d .  
2 .  T h e  b a c k g r o u n d  f o r  t h e  d i s p l a y s  s h o u l d  b e  w h i t e .  l i g h t  y e l l o w ,  
o r  b u f f  a n d  o f  c o u r s e  s p o t l e s s l y  c l e a n .  B u f f  m a n i l l a  w r a p p i n g  p a p e r  
i s  v e r y  g o o d  f o r  b a c k g r o u n d  c o v e r i n g ,  a n d  i s  a l w a y s  a v a i l a b l e .  I t  m a y  
b e  n e a t l y  t a c k e d  o n  w a l l s  o r  t a b l e s  o r  a t t a c h e d  w i t h  a  m i n i m u m  a m o u n t  
o f  p a s t e  o r  p i e c e s  o f  g u m m e d  t a p e .  
F o o d s  
a .  D i s p l a y  a l l  b a k e d  f o o d s  i n  f l y - p r o o f  s h o w  c a s e s .  
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b. Display canned foods on shelves. 
c. Group like foods in units, with sufficient space between the 
groups so that each stands out as a definite unit. For instance, in the 
cake exhibit, angel food cakes may form one unit, layer cakes another, 
and fruit cakes another. Likewise, in the jelly exhibit, currant jelly 
should be grouped in one unit, grape jelly in another, and apple in 
another, with sufficient space between the groups to definitely separate 
them. 
d. Mark each unit in the display with placards so placed that they 
definitely belong to the unit which they label. This helps visitors to 
appreciate the extent of the exhibit and also to find the one in which 
they are most interested. 
Textiles 
a. House dresses and children's dresses should be displayed on 
coat hangers and hung against the wall. 
b. Underwear and household linens should be displayed on count­
ers or tables . Tables should be raised 6 or 8 inches. The decoration 
of these articles needs to be seen at close range. 
c. Underwear, household linens, and .children's garments should 
be folded so that a representative amount of the design is visible. 
Like articles should be displayed in groups with spacing between the 
groups. Articles within the group may be arranged in a tier, one 
overlapping the other about two-thirds of its length. Each group 
should be labeled, the label being placed preferably at the back of 
the group. 
Arrangement of Standard Display Exhibits 
1. The background should be as representative as possible. For 
instance, laundry equipment should not be placed on a rug, neither 
should canning equipment be placed on an ironing board. 
2. Limit each exhibit to a single idea. As in the canning equip­
ment display, the entire display is built around one central thought and 
is designed to show the home-maker the type of canning equipment 
which is practical, time-saving, and efficient for her needs. Contrasted 
with this is the display that shows over sixty pieces of equipment, sug­
gesting dozens of activities, no one of which is developed or directed to 
a definite end. The whole effect is confusing and without point. 
3. Placard each exhibit and any article in the exhibit if its use is 
not entirely evident. 
4. Place placards where they are easily seen and where they do 
not conceal any part of the exhibit. 
1 0  
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F I G .  4 . - A N  E X A M P L E  O F  A  P O O R L Y  A R R A N G E D  C O M P E T I T I V E  E X H I B I T  
T h e  a b o v e  d i s p l a y  i s  o r d e r l y  i n  i t s  a r r a n g e m e n t ,  b u t  i n  p a s s i n g  i t  t h e  a t ­
t e n t i o n  m u s t  c o n s t a n t l y  s h i f t  f r o m  f r e s h  v e g e t a b l e s  t o  c a n n e d  p r o d u c t s ,  t h e n  
t o  g a r m e n t s ,  a n d  b a c k  a g a i n .  T h e  t o p  r o w  o f  g a r m e n t s  i s  t o o  h i g h  t o  b e  s e e n ,  
a n d  a l l  g a r m e n t s  a r e  t o o  f a r  a w a y  f o r  c o m p a r i s o n  o f  w o r k m a n s h i p .  
W i t h  t h e  a d d i t i o n  o f  o n e  s h e l f ,  t h e  s a m e  m a t e r i a l s  c o u l d  h a v e  b e e n  d i s ­
p l a y e d  i n  t h r e e  d i s t i n c t  g r o u p s ,  w i t h  l i k e  a r t i c l e s  w i t h i n  t h e  g r o u p  a r r a n g e d  
i n  u n i t s .  S e e  F i g .  5 .  
F I G .  5 . - A  W E L L  A R R A N G E D  C O M P E T I T I V E  E X H I B I T  
T h e  a b o v e  d i s p l a y  i s  n o t  o n l y  o r d e r l y  b u t  i s  s o  a r r a n g e d  t h a t  l i k e  p r o d u c t s  
f o r m  g r o u p s  o r  u n i t s .  T h e  n u m b e r  o f  e n t r i e s  i n  e a c h  u n i t  i s  e v i d e n t  a t  a  g l a n c e ,  
a n d  a  c o m p a r i s o n  o f  t h e  p r o d u c t s  w i t h i n  t h e  u n i t s  i s  e a s i l y  m a d e .  
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CANNING _EQUfPMENT 
FOR 
FIG. 6.-A WELL SELECTED AND ARRANGED EQUIPMENT DISPLAY 
All the obj ects in this display combine to emphasize one idea. The ex­
hibit is designed to show the home-maker the type of canning equipment which 
is practical, time-saving, and efficient for her needs. The entire display is 
built around one central thought, and as an exh~bit is excellent for unity and 
for educational value. 
Arrangement of Interpretive Exhibits 
1. Panels, posters, photographs, maps, etc. , are best displayed on 
walls or screens. 
2. A background should be provided which will best set off ~ the 
display material, and it should always be plain. It is well to re­
member that dark colors in large masses absorb much light. 
3. Exhibits should be separated from each other by a very gen­
erous amount of space. 
4. Posters of the following sizes, or larger, are best suited for 
exhibit purposes: 17X28 inches; 22X28 inches; 14X22 inches; 18x33 
inches. Posters should be arranged to read from left to right, and 
should be placed so that they are on a level with the eye. 
5. There should be but one idea to a poster or panel and never 
more than sixteen panels on one subject. 
1 2  C I R C U L A R  N o .  2 4 7  
[ A u g u s t ,  
F I G .  7 . - A  C O M M O N  T Y P E  O F  C O N F U S E D ,  I N E F F E C T I V E  E Q U I P M E N T  D I S P L A Y  
O v e r  s i x t y  a r t i c l e s  a r e  s h o w n  i n  t h i s  h o u s e h o l d  e q u i p m e n t  d i s p l a y .  T h e  
e f f e c t  i s  c o n f u s i n g  t o  t h e  e y e ,  a n d  t h e  i n t e r e s t  i s  n o t  d i r e c t e d  t o  a n y  d e f i n i t e  
e n d .  N o  e f f o r t  h a s  b e e n  m a d e  t o  s h o w  t h e  p r a c t i c a l  v a l u e  o f  t h i s  e q u i p m e n t  
i n  t h e  h o m e  o r  t o  i n f l u e n c e  c h o i c e  i n  b u y i n g  n e w  e q u i p m e n t .  T h e  r u g  i s  q u i t e  
o u t  o f  p l a c e .  
M a k i n g  P o s t e r s  
T h e  f o l l o w i n g  s u g g e s t i o n s  a r e  o f f e r e d  t o  t h o s e  w h o  w i s h  t o  m a k e  
p o s t e r s  f o r  t h e  l o c a l  e x h i b i t :  
a .  H a v e  o n l y  o n e  i d e a  o r  t h o u g h t  t o  a  p o s t e r .  
b .  U s e  t h e  f e w e s t  w o r d s  p o s s i b l e .  O n e  o f  t h e  m o s t  e f f e c t i v e  
w a r  p o s t e r s  h a d  o n l y  t w o  w o r d s :  " S a v e  F o o d . "  
c .  C o l o r  a t t r a c t s  a t t e n t i o n  t o  t h e  p o s t e r s .  H o w e v e r ,  i t  c a n  v e r y  
e a s i l y  b e  o v e r d o n e .  U s e  i t ,  b u t  u s e  i t  s p a r i n g l y .  
d .  K e e p  w i d e  m a r g i n s ;  m a k e  t h e  b o t t o m  m a r g i n  t h e  w i d e s t ,  t h e  
t o p  m a r g i n  s l i g h t l y  n a r r o w e r ,  a n d  t h e  t w o  s i d e  m a r g i n s  n a r r o w e s t  
o f  a l l .  
e .  D o  n o t  u s e  h a n d - l e t t e r i n g  u n l e s s  i t  c a n  b e  v e r y  w e l l  d o n e .  
G u m m e d  l e t t e r s  i n  d i f f e r e n t  s i z e s  m a y  b e  o b t a i n e d  f o r  t h e  l e t t e r ­
i n g  o n  p o s t e r s  o r  s i g n s ,  f o r  t i t l e s  f o r  b o o t h s  o r  e x h i b i t s ,  f o r  p l a ­
c a r d s ,  o r  f o r  l a b e l s  f o r  o b j e c t s .  T w o  d i f f e r e n t  s i z e s  o f  l e t t e r s  
s h o u l d  b e  p r o v i d e d  w h e n  m o r e  t h a n  t w o  o r  t h r e e  w o r d s  a r e  u s e d ,  
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for posters made up entirely of capitals of one size are difficult to 
read and are less attractive. 
£. Photograph and camera pictures, unless made from good 
sized plates, need to be enlarged. They should be mounted with 
generous margins, leaving space for an explanation at the bottom. 
The minimum size of picture which may be used is approximately 
6x9 inches. Larger pictures can be used more advantageously, 





Announcement of the general features of the fair, premium lists, 
score cards which willibe used, prizes and rules for exhibitors should 
be made in the various county papers 'early in the year in order that 
materials may be made for exhibit by those interested; and as early 
as possible, the fair booklet giving all necessary information should 
be published and distributed. 
It is of particular advantage to have the score cards published 
in the county papers some time in advance ofl the fair time if for no 
other reason than to give the prospective competitors a knowledge of 
the points by which the articles are to be judged. However, the pub­
lishing of the score cards does more than this in that it states the va­
rious qualities which the products should possess, thereby making the 
exhibitors more discriminating in the products which they offer for 
display. 
The knowledge that the materials are to be scored so that each 
exhibitor may be informed of the merits of her product, may prove 
the incentive to many women to make entries, who would not other­
wise be interested. 
Committees 
At an early date the superintendent or chairman of the depart­
ment should , appoint her committees so that all plans can be made in 
plenty of time for a careful working out of the physical make-up of 
the exhibit. 
The superintendent should appoint the following three committees 
and clearly outline their respective duties. However, it must be un­
derstood that the responsibilities connected with a fair are of such 
a character that no one committee can work independently of 
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B R E A D  
F I G .  8 . - A  G O O D  W A Y  T O  D I S P L A Y  P U B L I C A T I O N S  
T h i s  c h a r t  a t t r a c t s  a t t e n t i o n  a n d  a v o i d s  w a s t e .  W i t h  a  s u p p l y  o f  f o r m  
c a r d s  a t  h a n d ,  i n t e r e s t e d  i n d i v i d u a l s  a r e  g i v e n  t h e  o p p o r t u n i t y  t o  l e a v e  t h e i r  
n a m e s  a n d  a d d r e s s e s  a n d  r e c e i v e  t h e  d e s i r e d  p u b l i c a t i o n s  d i r e c t  f r o m  t h e  U n i ­
v e r s i t y .  
t h e  o t h e r s .  F r e q u e n t  c o n s u l t a t i o n  a n d  t h e  c l o s e s t  c o o p e r a t i o n  i s  n e c ­
e s s a r y  f o r  a  s u c c e s s f u l  o u t c o m e  o f  t h e  p l a n s .  
A  c o m m i t t e e  o n  e x h i b i t s  t h a t  w i l l  b e  r e s p o n s i b l e  f o r  t h e  k i n d  
o f  d i s p l a y s  w h i c h  w i l l  b e  f e a t u r e d  a n d  t h e  e x t e n t  o f  t h e  e x h i b i t s ;  
1921 ] . HOME ECONOMICS EXHIBITS IS 
for making arrangements for securing materials; and for actually 
having the materials ready for display. 
A committee on displays that will be responsible for arrang­
ing the exhibits, securing equipment. such as tables, show cases, screen 
partitions, etc.; for the decoration of booths or hall; and for provid'­
ing adequate assi~tance for carrying on the routine work incident to 
the fair, such as keeping things about the exhibits orderly and in 'pla~e, 
opening c~ns, cutting cakes and bread, and replacing exhibits after 
the scoring is done. 
A com.mittee on general arrC!'ngernents that will be respon­
sible for securing one or more judges, and as many explainers as ar~ 
necessary to take care of the exhibits; for securing hO,stesses . for each 
day of the fair who will help direct the visitors; and for the publicity 
work, which should be done thru as many mediums of advertising 
as the finances of the fair will permit. 
.Judging 
The responsibility for judging should not be given to any but a 
home economics trained person, if the greatest amount of educ;:ational 
benefit is to be derived from the judging. 
Two Judges Usually Necessary. It is usually necessary to 
have two judges; one for the foods department and one for the tex­
tile department, principally because of the time element involved. Vis­
itors should see the exhibits after the judging is done; and because 
in most cases articles can be brought only a short time before the fair 
opens, sufficient help in judging should be provided so that exhibits 
will be ready for visitors at the earliest possible time. 
When the exhibits are few in number and it is possible to find one 
person qualified to score the entries in both departments, there might 
be no need for considering more than one judge. The committee 
should engage two or more women to assist the judge, should provide 
adequate equipment such as tables, knives, a high stool, etc., and should 
also provide a sufficient number of printed score cards so that the 
judge may attach to each article entered its score card fully made out 
and totaled. 
The Score Card. The score card is an analysis of the pro­
duct itself, with the different qualities or component parts each noted 
at a certain percentage, a standard product being used as the basis for 
comparison. 
I 
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[ A u g u s t ,  
T h u s  i n  t h e  c a s e  o f  b r e a d ,  j u d g m e n t  i s  b a s e d  u p o n  f o u r  d i f f e r e n t  
q u a l i t i e s :  g e n e r a l  a p p e a r a n c e ,  f l a v o r ,  lightn~ss, a n d  c r u m b .  E a c h  o f  
t h e s e  g e n e r a l  q u a l i t i e s  i s  f u r t h e r  a n a l y z e d  s o  t h a t  t h e r e  w i l l  b e  n o  m i s ­
u n d e r s t a n d i n g  o f  t h e  m e a n i n g  o f  t h e  t e r m .  G e n e r a l  a p p e a r a n c e  i n ­
d u d e s  s i z e ,  . s h a p e ,  a n d  c r u s t .  .  T h e  s i z e  a n d  s h a p e  a r e  c o m p a r e d  t o  a  
s t a n d a r d  l o a f ,  a l s o  t h e  c h a r a c t e r  a n d  d e p t h  o f  t h e  c r u s t .  F l a v o r  i s  
m a d e  u p  o f  b o t h  · o d o r  a n d  t a s t e .  L i g h t n e s s  i s  d e t e r m i n e d  b y  t h e  r e l a ­
t i o n  o f  t h e  s i z e  o f  t h e  l o a f  t o  i t s  w e i g h t .  I n  c o n s i d e r i n g  t h e  c r u m b ,  i t s  
t e x t u r e ,  c o l o r ,  a n d  g r a i n  a r e  a n a l y z e d .  I t  i s  c o a r s e  o r  f i n e ,  t o u g h  o r  
t e n d e r ,  m o i s t  o r  d r y ,  e l a s t i c  o r .  n o n - e l a s t i c ?  T o  a :  t r a i n e d  p e r s o n  t h e  
t e r m  c o l o r ' i s  s e l f - e x p l a n a t o r y .  B y  g r a i n  i s  m e a n t  t h e  s i z e  a n d  e v e n n e s s  
o f  t h e  h o l e s .  
T h e  J u d g e  A l s o  a  G i . v e r  o f  I n f o r m a t i o n .  T h e  j u d g e  s h o u l d  
r e m a i n  d u r i n g  t h e  t i m e  w h e n  t h e  e x h i b i t  r o o m s  a r e  o p e n ,  t o  a n s w e r  
q u e s t i o n s  r e g a r d i n g  t h e  s c o r i n g  o f  t h e  p r o d u c t s ,  t h e  p o i n t s  c o n s i d e r e d ,  
a n d  t h e  r e a s o n s  f o r  t h e  f a i l u r e  D r  t h e  s u c c e s s .  M u c h  i n f o r m a t i o n  c a n  
t h u s  b e  d i s s e m i n a t e d ,  a n d  i t  i s  h e r e  p a r t i c u l a r l y  t h a t  a  h o m e  e c o n o m i c s  
t r a i n e d  p e r s o n  ~s n e e d e d ,  f o r  t h r u  t h e  a n s w e r i n g  o f  q u e s t i o n s  w h i c h  
t h e  i n t e r e s t  i n  t h e  e x h i b i t  h a s  s t i m u l a t e d  a  d e f i n i t e  p i e c e  o f  i n f o r m a l  
e d u c a t i o n a l  w o r k  c a n  b e  d o n e .  
A  g o o d  b r e a d  m a k e r  m a y  b e  a  g o o d  j u d g e  o f  b r e a d ,  b u t  u n l e s s  
s h e  h a s  h a d  f o o d s  t r a i n i n g  s h e  c a n n o t  t e l l  t h e  o t h e r  b r e a d  m a k e r s  
w h e r e i n  t h e y  f a i l e d  t o  m a k e  a  l o a f  u p  t o  t h e  s t a n d a r d  o f  h e r s .  A n  o p ­
p o r t u n i t y  f o r  g i v i n g  i n f o r m a t i o n  a n d  t r a n s l a t i n g  i t  t o  t h e  n e e d s  o f  a  
p a r t i c u l a r  h o u s e k e e p e r  w i l l  n o t  b e  l o s t  i f  a  t r a i n e d  p e r s o n  i s  p r e s e n t  
t o  a n s w e r  t h e s e  q u e s t i o n s .  
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SCORE CARDS 
Bread.-Loaves of bread presented for entry 
~hould be of fairly uniform size (about 3x30 x81A, 
inches), baked in individual pans to insure thoro 
baking. Each loaf should be at least 24 hours old. 
/ 
YEAST !BREADS1 













Flavor ______________________________________ 35 
Odor 
Taste 
Lightness ___________________________________ 15 

























Flavor ______________________________________ 50 

Texture _____________________________________ 35 
Lightness 

Lack of moisture 

Tendency to crumble 

100 
lIsabel Bevier. " ISome Points in the Making and 
Judging of Bread." Univ. of Ill. Bul. No. 25, Vol. X. 
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C O O K I a 3  
G e n e r a l  a p p e a r a n c e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 5  
S h a p e  

U n i f o n n i t y  

U n i f o n n i t y 

F l a v o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 0  
' . D e x t u r e  a n d  g r a i n  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  2 5  
B a k i n g  a n d  c r u s t  - - - - - - - - - - - - - - - - - - - - - - - r - - - - 2 0  
1 0 0  
D O U G H N U T S  
G e n e r a l  a p p e a r a n c e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 5  
S i z e  

S h a p e  

U n i f o n n i t y 

T e ) O t ; u r e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ . : . .  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  3 0  
F l a v o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 0  
G r a i n  o f  c r u s t  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  5  
F r e e d o m  f r o m  e x c e s s  f a t  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
1 0 0  
S P O N G E  C A K E S  
E n t r i e s  o f  s p o n g e ,  s u n s h i n e ,  o r  a n g e l  f o o d  c a k e s  
s h o u l d  n o t  b e  i c e d .  
G e n e r a l  a p p e a r a n c e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
C o l o r  

S h a p e 

F l a v o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  '  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 0  
L i g h t n e s s  _ _ _ _ _  ' _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
C r u m b  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  3 0  
T e n d e n c y  t o  c r u m b l e  

M o i s t u r e  

T e n d e r n e s s 

C r u s t  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
1 0 0  
F R U I T  C A K E S  
E n t r i e s  o f  f r u i t  c a k e  s h o u l d  n o t  b e  i c e d .  
G e n e r a l  	 a p p e a r a n c e  _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _  _ _ _ _ _ _ _ _ _  1 '5  
S h a p e  .  
S i z e  
C r u s t  
F l a v o r  
- - - - - - - - - - - - - - - - - - - - - - - _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 5  
C r u m b  
~ 
T e x t u r e  ( 3 0 )  
M ' o i s t u r e  ( 1 0 )  
1 0 0  
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BUTTER CAKE 
(Loaf or Layer) 
General appearance __________________________ 10 
Flavor ______________________________________ 30 

















Flavor (choice as to blending with 
taste of cake) 
100 
CANNED MEATS 
Appearance of pack __________________________ 10 
Proportion of meat to broth ___________________ 20 
Texture _____________________________________ 30 
Flavor ______________________________________ 40 
100 
CANNED VEGETABLES 
Vegetable ___________________________________ 85 
Condition of product chosen for canning (15) 







Pack ________________________________________ 15 
Nea,tness and uniformity (10) 

Proportion of vegetable to liquid (5) 

100 
PLAIN VEGETABLE PICKLES 









Flavor ______________________________________ 35 
Amount of acidity 
Amount of salt 
Texture ____________________________________ 35 
Crisp and firm, not tough or soft 
Proportion of pickle to liquid __________________ 5 
100 
. 
2 0  
C I R C U L A R  N o .  2 4 7  
[  A u g u s t ,  
S W E E T  F R U I T  P I C K L E S  
F r u i t  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  7 5  
A p p e a r a n c e  ( 1 0 )  

F l a v : o r  ( 3 5 )  

T e x t u r e  ( 3 0 ) 

S i r u p  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  2 0  
C l e a r n e s s  ( 1 0 )  

C o n s i ·s t e n c y  ( 1 0 ) 

P a c k  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  5  
1 0 0  
R E L I S H E S  
C h o i c e  a n d  p r o p o r t i o n  o f  m a t e r i a l s  _ _ _ _ _ _ _ _ _ _ _ _  2 0  
S i z e  a n d  u n i f o r m i t y  o f  p i e c e s  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 5  
F l a v o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  3 5  
T e x t u r e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ . . _ _ _ _  2 0~ 
C o l o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ , , _ _  1 0  
1 0 0  
C A N N E D  F R U I T  
F r u i t  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  5 0  
C o n d i t i o n  ( 1 0 0 )  

C o l o r  ( 1 0 )  

F l a v o r  ( 3 0 ) 

S i r u p  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  3 0  
C o l o r  ( 5 )  

C l e a r n e s s  ( 5 )  

Q u a l i t y  ( 1 0 )  

F l a v o r  ( 1 0 ) 

P a c k  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  2 0  
U n i f o r m i t y  o f  p a c k  ( 1 0 )  
P r o p o r t i o n  o f  f r u i t  t o  s i r u p  ( 1 0 )  
1 0 0  
P R E S E R V E S  
T h e  p r e s e r v e d  p r o d u c t  s h o u l d  r e t a i n  a s  n e a r l y  a s  
p o s s i b l e  t h e  o r i g i n a l  s h a p e ,  a p p ' e a r a n c e ,  a n d  f l a v o r  
o f  t h e  f r e s h  f r u i t . T w o  e s s e n t i a l l y  d i f f e r e n t  p a r t s  c a n  
b e  d i s t i n g u i s h e d ;  t h e  f r u i t  a n d  t h e  j u i c e .  
F r u i t  - - - - - - - - - - _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  6 0  
C o n d i t i o n  a n d  c o l o r  ( 1 0 )  

F l a v o r  ( 2 5 )  

T e x t u r e  ( 1 5 )  

U n i f o r m i t y  o f  p a c k  ( 1 0 )  

J u i c e  o r  s i r u p  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 0  
C l e a r n e s s  a n d  c o l o r  ( 1 0 )  

F l a v o r  ( 1 5 )  

C o n s i s t e n c y  ( 1 0 )  

P r o p ,o r t i o n  o f  j u i c e  ( 5 )  

1 0 0  
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CONSERVESI AND MARMALADES 
A conserve is a pr·eserve made from a mixture of 
fruits. However, there is a much larger proportion 
of fruit to sirup than in a preserve, and nuts are us­
ually added. Marmalade may be made from one 
fruit only or from a mixtur.e of fruits. 
Evenness of distribution of material __________ 15 
Flavor ______________________________________ 35 
Consistency and texture ______________________ 25 
Clearness of fruit _____________ _______________ 15 
Color ________________________ _______________ 10 
JELLY 
"Ideal fruit jelly is a beautifully colored, trans­
parent, palatable product obtained by so treating 
fruit juice thwt the resulting mass will quiver, not 
flow, when remoV'ed from its mold; a product with 
texture so tender that it cuts easily with a spoon, 
and yet so firm that the angles thus produced :r:etain 
their shape; a clear product that is neither sirupy, 
gummy, sticky or tough; neither is it brittle and 
yet it will break, and does this with a distinct, heau­
tiful cleavage which leaves sparkling characteris­
tic faces. This is that delidous, appetizing sub­
stance, a good fruit jelly.III 
Texture _____________________________________ 40 
Flavor _______ _____________ . __________ --__ .. ___ 25 
Cl1earness _ ________ __ ____________ ____________ 15 
Color ________________________________ __ ..____ 10 
Appearance of container ___________ ___________ 10 
Size, Label, Cover 
100 
JAMS AND BUTTERS 
Jams are made from whole fruits, usually the 
small ones, so prepared as to give a homogeneous 
mixture. Butters are made from fruits which con­
tain a larger proportion of fleshy material and the 
seeds and skins are discarded. This mixture is 
smoother than the jam mixture. 
Homogenei,ty, or smoothness __ ________________ 25 
Flavor _______________________ ______________ 35 
Consistency and texture __________ ____________ 30 
Color ____________________________________ .. __ 10 
100 
·1.N. E. Goldthwaite, "The principles of Jelly­
making" Univ. of Ill. Bul. No. 31, Vol. XI. 
2 2  	 C I R C U L A R  N  0 0  2 4 7  
[ A u g u s t ,  
H O M E M A D E  C A N D I E S  
T h e  f o l l o w i n g  s c o r e  m a y  b e  - q s e d  f o r  a l l  f o n d a n t  
o r  s o f t  c a n d i e s o  A n  e n t r y  s h o u l d  c o n s i s t  o f  o n e - h a l f  
p . o u n d  b o x  o f  a n y  v a r i e t y .  
A p p e a r a n c e  o f  p a c k  _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
S i z e  o f  p i e c e s  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _  _ _  _ _ _ _  _ _ _ _ _ _ _  1 0  
S h a p e  o f  p i e c e s  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  - - _ _ _ _ _ _ _ _  1 0  
T e x t u r e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _  _ _ _  _ _ _ _  _ _ _ _ _ _ _ _ _  1 5  
C o l o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _  _ _ _ _ _  _ 0 0 _ _ _  1 0  
F l a v o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _  4 5  
1 0 0  
B U T T E R  
F l a v o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 5  
B o d y  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _  2 5  
C o l o r  _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _  1 5  
S a l t  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _  1 0  
P a c k a g e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  - - _ _ _ _ _ _ _ _ _ _ _  5  
1 0 0  
C H E E S E  
F l a y o r  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  - - _ _ _ _  0 0  _ _ _ _ _  5 0  
B o d y  a n d  t e x t u r e  _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  2 5  
C o l o r  _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  - _ _ _ _ _ _ _ _ _ _ _ _  0 0  _ _ _ _ _  1 5  
G e n e r a l  a p p e a r a n c e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
1 0 0  
S C H O O L  L U N C H  B O X  
G e n e r a l  	 o u t w a r d  a p p e a r a n c e  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 0  
N e a t n e s s  o f  p a c k a g e  
P a c k i n g  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  1 5  
N e a t n e s s  
A r r a n g e m e n t  
S e p a r a t e  w r a p p i n g  
S e l e c t i o n  o f  f o o d  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  4 0  
S u i t a b i l i t y  
F o o d  V a l u e  
A t t r a c t i v e n e s s  
Q u a l i t y  a n d  p r e p a r a t i o n  o f  f o o d  _ _ _  _ _ _  _ _ _ _ _ _ _ _ _  3 5  
1 0 0  
HOME ECONOMICS EXHIBITS 
HAND WORK 
Suitability of article to purpose _______________ 30 
Suitability of materials _______________________ 20 
Fiber 
Weave 




Design ________________________________ 00____ 25 
Adaption of design to area decorated 
Conformity of design to fiat surface 
Conventionalization 
Appropriateness of design to material 
Subordination of design to purpose 
of article 
Quality of rhythm, harmony, balance 














PATCHING AND DARNING 

Materials ___ __ ____ ____ ____________________ _ _ 40 










Kind and weight of thread (10) 












Matching of weave 

Matching of design 

Neatness of finish (15) 
100 
2 4  
.  i ; . :  
. ,  
C I R C U L A R  N o .  2 4 7  
[  A u g u s t ,  
G A R M E N T S
. .  ; " ' r : - ­
~ ~;. 1 S u i t a b i l i t y  o f  g a r m e n t  t o  p u r p o s 1e  _ _ _ _ _ _ _ _ _ _ _ _ _  5 0  
M a t e r i a l  ( 2 0 )  
H y g i e n i c  q u a l i t y  
W e a r i n g  q u a l i t y  
' S u i t a b m t y  t o  p u r p o s e  a n d  i n d i v i d u a l  
T e x t u r e  
W e a v e  
D e s i g n  o f  f a b r i c  
C o l o r  
D e s i g n  ( 3 0 - )  .  
S u i t a b i l i t y  t o  i n d i v i d u a l  
L i n e  
P r o p o r t i o n  
H a r m o n y  
C o l o r  
H y g i e n e  .  
C o n s t r u c t i o n  _  _ _ _ _ _ _ _ _  _ _  _ _ _ _ _ _  _ _  _ _ _ _ _ _  _ _ _ _  _ _ _  5 0  
P a t t e r n  l i n e s  ( 1 5 )  
F i n i s h e s  ( 2 0 )  
S t i t c h i n g  
S e a m s  
G a t h e r s  
B i n d i n g  
F a c i n g s  
H e m s  
F a s t e n i n g s  
E a s e  o f  a d j u s t m e n t  ( 5 )  
G e n e r a l  a p p e a r a n c e  ( 1 Q - )  
C l e a n l i n e s s  
P r e s s i n g  
1 0 0  
N o t e . - W i t h  . t h i s  p u b l i c a t i o n ,  t h e  E x t e n s i o n  C i r c u l a r s ,  a s  a  d i s t i n c t  
s e r i e s  o f  t h e  C o l l e g e  o f  A g r i c u l t u r e ,  a r e  m e r g e d  i n t o  a  s e r i e s  w h i c h  w i l l  
b e  i n c l u s i v : e  o f  b o t h  t h e  c i r c u l a r s  o f  t h e  E x p e r i m e n t  S t a t i o n  a n d  t h o s e  o f  
t h e  C o l l e g e .  T h e  n u m b e r i n g  o f  t h e  c o m b i n e d  s e r i e s  c o n t i n u e s  f r o m  t h e  
n u m b e r i n g  o f  t h e  S t a t i o n  s e r i e s .  T h e  . E x t e n s i o n  s . e r i e s  i s  d 1 s c o n t i n u e d  w i t h  
N o .  4 5 .  
P r i n t e d  i n  f u r t h e r a n c e  o f  t h e  A g r i c u l t u r a l  E x t e n s i o n  A c t  o f  M a y  8 ,  
1 9 1 4 .  W .  F .  H a n d s c h i n ,  V i c e - D i r e c t o r .  
